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nan effort to expand its
produet parlfolm Fast

‘tomers. This will helpusin |
expandmgthe RSSDO -crore |

brand,

Nayratna oil currently bas
four variants — Regular oil,
[Extra thanda-oil and Lite ail,
along with coconut.
Regarding the firm's

plans this year, he said,
“Emann is looking to come

cocenut oil, we want toin-

crease the market shareof

Navratna brand, taping
more markets and primari-
1y enter and explore the
prospects of the €oconut oil
category.” The firm is hav-
inga phase-wise launching
pian for the coconut brand,
Navratna Coconut Cool

rashitra and isslated to en-
terthe South and West Zone
as the first phase of launch
plan.

The second phase of
launeh will cover-all the
states of North and East
Zone.

‘According to the compa-
‘ny sources, the Rs 3000-
grove Emami Group expects
the brand to achieve 220
percent income in sales this
season.

“We have lined up a
proper marketing strategy
for the coconut oil, with a
marketing investment of
aboutRs 7 to 8 crore,"” Agar-
és. NaVri A ga& addeg. Gi;:-rh;egll}r.;ga

4 i > : avratna bran celebri-

eﬁ‘i?'ﬂ{’- A ty endorsers like Amitabh

| : [ Bachchan, Shah Rukh

Khan, Suriya, Mahesh

Babu, Junior NTR:and Chi-

ranjeevi. However, Agarw-

al said that for cocanut-oil

brand the [irm has not

signed any celebrity till
TOW. 2,

The Kolkata-based com-
pany's Navratna brand was
recently in news, alter it
had entered into a:cae-
‘branding pact with Fox Star
Studios to promote "Navrat-

Himani

P RERVENIE

‘Navratna
COCONUT

lcool OIL

title track of the movie
“Dum Maro Dum."
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