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Khanna s reign from 1969 t0 197 2 deﬁned superstardom as we knowit today Yet, those years saw lltlzle

| off screen action by way of endorsements or llve shows because those were looked down upon

NANDINI RAGHAVENDRA

harlsma can inspire
loyalty, even devotion.
Stardom converts
them brownies into

;' fortune by way of
¥ endorsements. And
Rajesh Khanna

‘ . wallowed in charisma
and stardom

But then how do you explaln the
irony that the man who delivered
15solohits inarow in aperiod of

threeyears, from 1969101972, had
towait another 40 years for his
first TV spot?

Sure, it wasnot the televisionage.
Butitwasnot as ifthere wereno
adstheneither. ' i

“Well, actually, nooneeverdid
ads then,” saysad guruPrahlad
Kakkar. “The industry thumbrule
‘was Jabaadmibekaar ho jata hai
toh woh ads karta hai.. kangal
hotahai toh hi’(Youdo ads means
you'reout efwork .bankrupt),”
hesays. )

“Dharmendra was the only actor

. whoeverdidads.. fora whisky .
brand, ifIrecall correctly. And
that tooIbelieve becausethey

- promised him a free supply of the
whisky as adeal! Nomoney ever
exchanged hands,” says Kakkar.

Hven the “one-man mdustry”
Amitabh Bachchan took to ads
only after his second-comingto
Bollywood. Even he had refused
adsinhisheydays. -

The stigma did not, however
extend to the femaleleads, so you
didhaveaLeela Naidu domg asari
adoran An,]u quendroo domg a

-z‘,gﬂ AL

Where Brand Kaka will
ﬁnd e’aiue is in his songs,
which, as Karan Joher
says, is what will make
him live 3

toothpaste one.

The biggest youth icon of the '
1970s and’80snever endorseda
brand.in hislife till Havells roped
him tostar inacommercial for its

electricfans, justmonths before he
 passed away.

“Ispoke to him over the phone.

- He wasreluctant atfirst; he
‘said he hadn’tfeatured inan

advertisementever, and then
agreed when1I said we will
celebrate his fan-following in

~ thead,”: says Aml Gupta, MD

of Havells India, aDelhi-based

electricaland power d1str1but1on

equipmentcompany. ' -
The only brand that saw value

inthe superstar was Kolkata-

. based Emami, which, in 1983, .

struck adeal for the1r first m—ﬁlm
placement in Agar Tum Na Hote

-starringKhanna, Rekhaand Raj

Babbar. Khanna played the owner
ofanagency thatis called Emami.

“Thereason we did this was first

and foremost because ofKhanna,

~ who was a superstar. Besides, the
. story wassowellknit into giving
. ourbrand a huge positive,” says
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——  RAJESH KHANNA: 1942-2012

Aditya Agarwal, director, Emami
group. The deal then, saytrade
sources, wasnotmore than afew
lakhs, but did alot of good to the
brand image of Emami. “It gave
thebrand an exposure then which
was better than anything else we
were doingat that time.”

“Rajesh Khannaownedthe
coinage of the word ‘superstar’in
Bollywood. That kind of mania
of the "70s has yet to be seen,”
says filmmaker Karan Johar
with afinality which brooks
no argument, havingseen it up
closeasachild and especially
with Khannabeinga close family
friend. Not that there would be
any within the industry or outside
who would arguethat “Kaka”, as
Khanna was fondly called, was not
Bollywood’sfirst superstar —one
who whipped up mass hysteriato

alevel unforeseen inIndia before,

definitely not for a Hindifilm star.
Yet, there wasnoleveragingon
this “brand”.

Where Brand Kaka will find
valueisinhissongs, which, as
Johar says, iswhat willmake him
live on forever.

“Khanna'ssongcompilations, .

our corporate clients. Movies

like Anandand Bawarchi, which
we have owned the syndication
rights of for almost 15 years, have
alwaysenjoyed greatratings
acrosschannels. So yes, the legend
will alwayslive through the small

screen,” says Hiren Gada, director, &

Shemaroo, which hastherights

I ! ( .toalmost 15 ofhisiconicfilmsand
havealwaysbeen ahugehitwith "~

numerous songs. '
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SUPERSTAR

India’s first superstar after 15 consecutive
solo superhits between 1969 and 1972,
which is still an unbroken record in Indian
film history including Aradhana (1969)

Bom Jatin Khanna in Amritsar on Dec 29, 1942

A talent hunt find. He was one of eight finalists in
the 1965 All India Talent Contest organised by United
Producers and Filmfare

Debut in 1966 in Aakhri Khat, India’s entry for the

Oscar's in 1967. But, Raaz was his first film

180 fHlms: Holds record for most number of au: “or-
backed lead hero films - 106 solo hero films and only

22 two hero films

Actor Mehmood

- parodied himin

Bombay to Goa
where the driver
and conductor

of the bus were
called ‘Rajesh’ and
‘Khanna'

LEADING LADIES

Hema Malini

Mumtaz
8 films

Sharmila
Tagore |

2 BT —

Married Dimple
Kapadia in March
1973, 6 months
before her debut
film Bobby. They
have two daugh-
ters, Twinkle

& Rinke

15 fims |

Shabana
Azmi
7 films

Political
life: He was
a Congress
MP from

. New Delhi
‘constituency

from 1992
till 1996




