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* Emamilines Up new products, to hike ad spends

Sumit Moitra @sumitMoita

Kolkata: Emami, maker of per-
sonal and healtheare preducts,
plans to turn aggressive in the
next fiscal with a slew of product
lannches and higher advertise-
ment and marketing spends after
a subdued play in the current
year marred by not so favourable
summer and winter seasons,
“Next year we ave very clear
that we would be aggressive. Our
advertisement expenses came
down to about 15.5-16% for this
year. For next year, we will get ag-
gressive from first quarter with
new brand extension advertise-
ments, and would surely go back
to 18% growih in spends that we
usually do.” director Mohan

L]

Goenka told analysts,

While Goenka didn’t elaborate
on the new launches slated for
next yvear, sub:brands of Zandu
would be at the forefront as Ema-
mi strengihens its healthcare
portfolio congisting of over-the-
counter and generic products.
“Zandu is going to take a lead,” he
said,

While the hottomline has
grown by a handsome 30% at 151
crore, fopline dragged at 6.6%
growth at T585 crore during the
third guarter due to “unfavoura-
ble season and mederation in the

growth of fast moving consumer
goods (FMCG) sector”.

Slowdown in the FMCG seg-
ment coupled with erratic weath-
er clearly showed up as sales in

the urban areas were flat while
rural areas = where Emami is
largely focused on - posted 13%
growth.

“Domestic business was im-
pacted by unfavourable winter
season. It grew 5% with 1.5% vol-
ume growth. Value growth has
been flat for winter hrands, which
contributed almoslt 50% of the
revenues this quarter. Among

these, there was value de-growth

of 3% in Boroplus dntiseptic
cream. Boroplus body lotion grew
3%,

Boroplus suffered hecause of a
highbase, aslast year same quar-
ter it had grown 30%. “Since the

onset of 'winter Boroplug sales

have not picked up”, Goenkasaid.
Vasocare petroleum jelly, a re-
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cent launch, was able to post
growth of §1% onlv because it
has a very small base.

Overseas business performerd
well, growing 37% due to expan-
sion in the Gulf states and Saare
countries.

“This year we expect interna-
tional business to grow 25% and
expect it focontinue growing 20%
i future.”

Despite a muted topline,
growth in profits came largely
due to easing of input costs such
as menthol.

Prices of menthol, which ac-
counts for 20% of raw material
costs, have eased significantly -
from a high of 31,900 a tonne in
the second quarter of the last fis-
cal to the eurrent level of 1,100,
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