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emami

The Manager - Listing

The National Stock Exchange of India Ltd.
Exchange Plaza, Plot No. C/1, G. Block
Bandra Kurla Complex, Bandra (E)
Mumbai - 400 051

Scrip Code: EMAMILTD

Dear Sirs,

7th August, 2023

The Manager - Listing
BSE Limited

Phiroze Jeejeebhoy Towers
Dalal Street

Mumbeai - 400 001

Scrip Code: 531162

Pursuant to Provision of Regulation 30 of the SEBI (Listing Obligations and Disclosure

Requirements) Regulations, 2015, we are enclosing herewith copy of Presentation on

Company’s Performance update for the first quarter ended 30t June, 2023.

The aforesaid information is also disclosed on the website of the company

www.emamiltd.in .

This is for your information and records.

Thanking you,

Yours faithfully,
For Emami Limited

SANDEEP KUMAR
SULTANIA

Sandeep Kumar Sultania

Company Secretary & VP- Sales Commercial

(Encl. : As above)

regd. office: 687 anandapur e. m. bypass kolkata 700107 India
phone: 91 33 6613 6264 tele fax: 91 33 6613 6600 e-mail: contact@emamigroup.com website: www.emamiltd.in

CIN: L63993WB1983PLC036030
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At POWDER
KLY HEAT PO
PR‘CMEN“QQL REGUN .,

The double action formuta of Dermicool protects against
heat stroke. it absorbs sweat and fights prickly heat germs
so that you can stay cool even in the heat.

S T

" D1FY24 Performance Update
E‘:%{El'nﬁ‘ limited 7t August 2023

Making people healthy & beautiful, naturally



PIFY24 Performance Snapshot K@

_____________________________ |
i Margin Expansion
Domestic - Domestic - i Domestic International
I;Surtrl:n;'el:" NoF? S;melfner : Business Bl incss Gross Margins
orcrolio orcrolio I
-5% +16% . +7% +8%
|
|
e~~~ = ===~~~ EBIDTA Margins
Consolidated EBIDTA PAT
Revenue Growth Growth Growth PAT Margins
+7% +10% +87%

Note: All financials basis Consolidated Financial Statements
*Summer portfolio includes Navratna Range, Dermicool, BoroPlus Prickly Heat Powder & Golden Beauty Talc



New age channels continue to grow strongly N

Modern Trade eCommerce

Increasing Contribution of

Modern Trade & eCommerce

4 N 4 N to Domestic Business
QIFY24 Growth QIFY24 Growth
45% 47% 194%
\ 4 L v
S ~ p ~ 14.3%
QIFY24 Salience* IFY24 Salience* 10.2%
0 0 . 0
9.7% 9.7% S
\ 4 o v
QIFY24 Salience Growth QIFY24 Salience Growth
+290 bps +260 bps

QIFY20 OQIFY21 QIFY22 OQIFY23 QIFY24

*Note: Salience to Domestic Business



Summer Portfolio 2

gmami
Navratna

Sales
growth

-8%

> Sales impacted by unseasonal
rainfall in key markets > Launched new TVC emphasizing relief from heat
> Continued ATL & BTL support and rashes with “Double Action Formula

> Launched 10/- SKU (18gm) to increase

D . .
e spleampaigns with consumer trials & 400gm e-Com exclusive pack

Salman Khan & Varun Dhawan
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Non Summer Portfolio 2

emami
Healthcare Range

Pain Management

> 0TC Range and Medico range posted high

single digit growths
> Strong double digit growth in Balms led by > Zanducare Portal continued to grow strongly
QiERE e R erowth. > Recent Digital first launches continued to grow
> New launches scaling up well on a MoM basis
> Roll on launched in flow wrap pack for better > Launched new TVC's for Zandu Pancharishta &

visibility in chemist channel Zandu Nityam
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Non Summer Portfolio 2

emami

> Sales impacted due slowdown in discretionary
consumption and a high base of 20% growth in
> Strong growth in Hygiene range 01FY23
led by BoroPlus Soaps
> y P > Launched Kesh King Organics range of shampoos

Ex-hygiene portfolio grew in high

single digits > Launched Kesh King Onion Shampoo sachet at 2/-
lowering the entry price point for consumers into
Onion Shampoo category.
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Non Summer Portfolio 04

Male Grooming Range 7 Oils in One

Sales
growth

+2%

> Launched new thematic campaign 360°
> . . o
ackivation for Fair and Handsome cream - High base of 45% growth in previous year (Q1FY23)

‘Ab Duniya Tumhe Pehchanegi, featuring > 2Year CAGR of 21%
Salman Khan

> Fair and Handsome Facewash grew in

double digits



New Launches: Domestic Business

Digital first launches on
Zanducare D2C portal

Kesh King Organics

Range of Shampoos

Calming &
Refreshing ’—"i,
HERBAL INFUSION ._. ZANDUY
AyuSleep
ZANDUSES PR

) Hair Growth
Vitalizer > Cold & Flu
 romotes HairGrowtn (8 Reliever

SPRAY

emami onaml omami emami
KeshKing ll W KEsn King Kesh Km KeshKing ll W K@éh King
Organics rganics Organics Organics
SR - Fontcitn

| Vs |

Q>
emami

Variant launches under

BoroPlus & Navratna

Navratna

COOL TALC

] neem ‘

1 body lofion
AYURVEDIC

f zﬁBﬂw

ANTISEPTIC l', “‘,

MOISTURISING

g SR & Glowr

Rocommerded by DOCTORS.
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New Launches: Domestic Business S&

Healthcare - Generic Range New Launches in Therapeutic Oils and Therapeutic Gold medicine segment

ZANDU

[BRIHAT BANGESHWAN RasA
Pty

Brihat Bramhi
Gold Tablet

Prepared with

PURE GOLD PR 6oLD

PURE GOLD

|

) . Tri hala.
Healthcare - s ‘ : Healthcare - = -1'5'4-;!_&-!?
Ethical Range ;f‘;i,m 7 ANDL OTC Range New . M

New Launches

Launches e 5355

L Helps Boost immunay

0 TABLEY - e ,/7"\,‘ -~
HEALTH ExpERT Sosieclh Heaup, changi™ f &
L FORACHAN(N expertfora ) ™
NG LIFg / \--»/
o || commcsacrme |

Qj Usefulin relieving stress & anxiety
@ Helps to improve siegp quality

& ) 'mmmualnmu,,

Health expert for a changing Ut




TVC campaign “2 Min Jaadu Ki Champi” New TVC for Dermicool highlighting relief from New thematic 360° activation - ‘Ab Duniya
with Salman Khan for Navratna Oil heat and rashes with “Double Action Formula”™  Tumhe Pehchanegi’, for Fair and Handsome

cream featuring Salman Khan

FE B

TVC campaign for Navratna Active New TVC for Zandu Pancharishtha New TVC for Zandu Nityam with Divyendu
Deo Talc featuring Varun Dhawan highlighting how Pancharishtha works Sharma to build brand awareness
on all 7 digestive centers

10
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Print Campaigns &

emami

e
an 3ra gferar q'e’ usarEaefi "IMME

v fows w4 g @0
0 v g £
I

ORGANIC ONION 3R

CURRY LEAVES %t 29aR el e a1 No.1s= et

M‘(A(’I Le prcs

o fim v 8, i &
s sife o fafe o 2 g
Wl ) g A,

98
Sﬁgw‘sﬂ

Navratna

15% MARGIN + LAUNCH OFFER

Purchase upto Purchase upto Moxmimum Retaller
INR 395 INR %00 o Profit (ON MAP)
20% 23% =339
OFF OFF OFF

SIZES AVAILABLE

5l oml- asmi -
o 65 e 20/ Re 770k

BOROPLUS

i § ICE e
= B + girickly Heat Powder
= N

M
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BTL Initiatives

Wall Paintings

Retail Visibility

v 3tz wailfeal B wens?
mp:mmwmmﬂ-

Branding on railway
timetables

Sampling

Posters & Danglers



International Business

Constant
Constant Reported Currency Growth
Currency Growth Growth ex-Egypt

+11% +8% +20%

Reported Growth
ex-Egypt

+17%

V9 |
Q,
emami

Strong Double
digit growth in
Navratna, 7 Oils
in One, Fair &
Handsome and

Creme 21




New Launches: International Business &

BoroPlus Virgin
Coconut 0il
“

P 'bd P Nﬁ
VIRGIN  VIRGIN
COCONUTC CoconuT Olk

ol

100% NATURAL 100% PURE

e

Test Launch in Russia

14

Q,
emami

Ayucare Range
of Herbal Toothpastes

AL ARAK SIWAK

advanced herbal looth
[

advanced herbal toothpaste:

ay.llcal'“é SPICY RED

axucar"‘é SWEET CINNAMON

advanced herbal loothpaste:
o saipatisbu e s

Launched in GCC, SEA & SAARC markets
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O1FY24 Profitability

01FY24
Revenues

T 826 cr

Revenue
Growth

+7%

Q1IFY24
Gross Profit

T 540 cr

Gross Profit
Growth

+11%

DIFY24
EBIDTA

<190 cr

EBIDTA
Growth

+10%

emami

DIFY24
PAT

<138 cr

PAT
Growth

+87%
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Cost of Goods Sold

(as a % of Revenues)
-240 bps
0% 34.6%

OIFY23 OIFY24

Admin & Other Exp
(as a % of Revenues)

+20 bps
1.5% 1.7%

OIFY23 OIFY24

\ O1F Y24 Financial Analysis

Staff Costs

(as a % of Revenues)

+80 bps

1.5% 12.3%

OIFY23 OIFY24

Other Income
(% in Millions)

83
63 .

OIFY23 OIFY24

27

emami

AS&P Costs

(as a % of Revenues)

+80 bps
17.6% 18.4%

OIFY23 OIFY24

Interest Paid
(Z in Millions)

25 2

QIFY23 QIFY24
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DIFY24 Consolidated Financials

T in Million
Particulars 0IFY24 % 01FY23 % Growth | FY23 %
Net Sales 81428 986% 76296 98.7% 6.7% 33,6201 98.7%
Other Operating Income 13.8 14% 103.5 1.3% 9.9% 4372 1.3%
Revenue from Operations 8,256.6f 100.0% 77331 100.0% 6.8% 34,057.3 100.0%
Materials Cost 28559  346% 28609  37.0% -02% 120136  353%
ASP 1,518.7 184% 13630 17.6% 4% 5607.0 16.5%
Staff Cost 1,014.1 12.3% 887.9 1.5% 142% 3,677.8 10.8%
Admin and other expenses 967.8 1.7% 8881 11.5% 9.0% 41315 12.1%
EBIDTA 19001 23.0% 17332 224% 9.6% 862760 253%
Other Income 82.8 1.0% 63.3 0.8% 30.9% 689.3 2.0%
Interest 214 0.3% 249 0.3% -14.0% 73.9 0.2%
Amortisation of acquired TM's/ brands 2318 2.8% 639.5 83%  -638% 14989 4.4%
Depreciation/Amortisation of other assets 228.2 2.8% 2416 31% -5.5% 973.6 2.9%
PBT before Exceptional Items 1501.6  18.2% 890.5 5% 686% 67705 19.9%
Share of Profit /(loss) of associate (5.0) -0.1% (437)  -06%  -88.5% (750)  -0.2%
Exceptional ltems . 0.0% - 0.0% 0.0% - 0.0%
PBT 1,496.6 18.1% 846.8 1.0% 767% 66955 19.7%
Tax 129.0 1.6% 19.9 16% 7.6% 4214 12%
Profit After Tax 13676 16.6% 726.9 9.4% 881% 62741 18.4%
Non controlling interest (9.7) -0.1% (11.4) -0.1% -14.9% (1216)  -0.4%
Profit for the Period 13773  16.7% 738.3 9.5%  86.5% 63957 18.8%

' A
emami



Awards, Accolades & Recognitions o

Mr. Sushil Kr. Goenka, Executive
Director awarded with the Green Impact
Award by Lions Club International for

his contribution towards CSR and

community development.

18

Emami Ltd. received dual
honours at the FIPSA 2022
Awards by The Foundation

for Innovative Packaging

and Sustainability for

Responsible Packaging

Pacharia Unit received
the “ Gold Award" for
Occupational Health &
Safety by Apex India
Foundation

Mr. Prashant Goenka, Executive
Director awarded with “Indo Arab
entrepreneur of the year 2023".

The event was a part of G20 summit
organised by Hon'ble Prime Minister
Mr. Narendra Modi

Emami’s Corporate Analytical
Design Excellence team
recognized by the United States
Pharmacopoeia for its valuable
contribution to the development of
herbal raw material monographs
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Thank you

ORGANIC
ONIONOI |
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e/

emami
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