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Emami Q2 profitincreases 207% to X115 cr
as revenue grows 107% to X654 crore

OUR BUREAU

Kolkata, November 5

FMCG company Emami Ltd
has registered a 20 per cent
growth in its standalone net
profit at 115
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Emami’s domestic business
recorded a growth of around
13 per cent. The sustained
growth momentum achieved
by the health and hygiene seg-
ment along with the sequen-
tial recovery in the personal
care brands aided the com-
pany to post one of the
strongest quarter growths in
the past few years, said a press
statement.

Rural markets

“During the quarter, rural
markets continued to per-
form better than urban aided

back during the quarter regis-
tering a growth of 9 per cent
during the quarter,” the re-
lease said.

The company's healthcare
and hygiene portfolio range,
which contributes to around
47 per cent of its sales grew by
around 44 per centduring the
quarter.

With a continued focus on
the health and hygiene seg-
ment, the company contin-
ved to launch innovative
products during the quarter.
The contribution by the new
launches to the domestic rev-

enue during the quarter was
around four per cent.

Its international business
grew 11 per cent.
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