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“Since a majority of* our
products are seasonal, erratic
weather also affected our
sales. In view of this, we
balanced our  portfolio
through the introduction of
non-season (perennial) prod- tolaunch aslew of productsin
ucts. Over the next few years, thenext few years. - :
we _expect to 1aunch more “Ourallweaﬂaerlaunahes
y du ‘ 7-0ils-in-One, Zandu
Joney and Fair & Hand-
‘Instant Fairness Face
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The company is plannmg going fiscal will be more than
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~expand its product line in
_ Southeast Asia, Africa, Com-

. The company is loekmg to

monwealth of Independent
- States and West Asia.

“We wﬂlbe strengthening
our presence in the existing
geographies through our ex-
isting brands and strategic
launches. In addition, we will
extend the existing brands to
new or smaller countries of
Africa, Indonesia and Myan-|
mar based on consumer pref-
erences,” Bhansali said. |



