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Revenue Growth

. Growth in
Key Financials srowth m02FY22 HIFY22
OverPY | 2yrCAGR - OverPY
 Domestic Business 9% | n% | 22%
* International Business -6% 2% 3%
* Institutional Business 29% 12% 31%
Consolidated Net Sales 7% 10% 19%
* QOther Operating Income 43% -6% 8%
Total Revenues 7% 9% 19%

> 7% Consolidated revenue growth in Q2FY22 on a higher base of 11% growth in Q2FY21

> 6.2% volume growth in Domestic including Institutional Business;
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02FY22
Revenue Split

Institutional
3%

Domestic
82%
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Pain Management Range

> Sales grew by 6% in 02; 2 year CAGR of 18%

R = DARD SE
> 29% growth in HIFY22 1 TUM Ni\_RUKO

> Launched TV & Print campaign - “Chale Chalo’ with
celebrity Sonu Sood for Zandu Balm

> Also started Digital campaign with Sonu Sood

Jadi bootiyon se bharpoor aur sadiyon

se mashoor, Zandu Balm. Sardard,
sardi, badan dard se de turant aaram.

recognizing Real Life Heroes

> Launched TV, Print & Digital campaign with world renowned

wrestler “Khalli” establishing Zandu Balm Ultra Power as P

B oviscssookcomanduotical
@ ww.nstagram com/zandupsinreiel/

“Kadak Balm’ (Strong Balm) e
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BoroPlus Range

> Sales grew by 29% in 02; 22% growth in H1 r ‘
PN B
> Launched light and non-sticky BoroPlus SOFT Ayurvedic steet . BP?SQ %
Antiseptic Cream in Sep@l ) BPCL’E* H”H““I R N oer 1IN
! T | Avurveoic AYURVEDIC ”.
doodh ol - Antiseptic Antiseptic H'
L : St hecod Cream %5
> Launched a new 360° communication for BoroPlus lotions P e B | B
highlighting Soft, Glowing #HuggableSkin for 24 hours. gL BEE g b /A I
j A ; 24 gq
{ K-% % 6 Ik
b
> Vasocare brought under BoroPlus umbrella. Repositioned as ( @ /
“BoroPlus Vasocare Herbal Petroleum Jelly” to attract i 7

Petroleum Jelly users.

from INDIA’S NO.1
AntisepticBrand

5089

Jasocare’

> Launched TVC and print campaign for BoroPlus Antiseptic
Moisturizing Handwash with Ayushmann Khurrana.

ANTISEPTIC J‘!\ N,
MOISTURISING 3¢ B
SOAP (i |

-
VH3A 301V B ISTNL ‘WIIN

-2

Recommended by DOCTORS
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Kesh King Range

D91 %«nv
| A DI N TRWIcT TaAuc
> Sales grew by 15% in 02; 2 year CAGR of 29% T mmijaﬂmmm‘
B an A 4* gt 8 @) e el o e 0, ou @ e w1 4 ) e
> 28% growth in HIFY22 L T T R R
23 g 307 B A 8% 41 geder 1 and it really worked for me. "
Cerdifieate of Efficaey
[ b o 1| SRR St
> Building Kesh King Onion Range in e-commerce and oo India's
Modern Trade. - """"-‘.&"“.' "'1
> Promoter Activity done in cash & carry stores in o =&
y y bond 42 By
Modern Trade

= ]"‘F ALY X1
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Male Grooming Range

> Sales grew by 15% in 02; 38% growth in HIFY22

> Launched HE Active series Deodorants with core claim -
“bacteria gone, odour gone' in Jul2!.
> Ranked #1in Hot new releases under Deodorants

category on Amazon




A T
R/’

emami

Navratna Range

> Sales declined by 9% in 02; 2 year CAGR of 2%
> 8% growth in HIFY22

> Launched Garmi campaign in 6 major cities of UP with
customized creatives for each city

> Conducted BTL drives to drive consumer awareness in Hi -
Van activations in rural regions,

Salon activities across 5800 salons,

1500 dealer boards

Railway time table branding across 7 stations in Bihar
Activations at 4 Fairs/ festivals

v vyvyyvVvyy

> Launched national campaigns targeting students and
southern markets

> Engaged influencers for Navratna Maxx Cool Talc on
Instagram.




Healthcare Range

> Sales grew by 5% in 02; 2 year CAGR of 26%
> 25% growth in HIFY22

> Relevance of Immunity has gone down as vaccination picking up
> Launched Immune India offer (Rs. 100 off) on Zandu Chyavanprash
Jaggery & Chyavanprasad during Sep™2
> Launched Zandu Chyawan Chews on Amazon & Zanducare in

Sep’2l

> Launched 3 tab LUP of Zandu Nityam Tablet priced at Rs. 10/-
> Focus on trial generation through small outlets and increased

penetration through sub-stockist and retail network
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Chyawan Chews

Chyawanprash

3) s
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International Business Performance

> Sales declined by 6% in Q2; 2 year CAGR of 2% AFRICA &
OTHERS

13%

> Sales declined in Q2 due to the impact of the 2nd wave HIFY22

Cluster Wise
Contribution

of Covid-19 as well as high base of personal hygiene

sales in the previous year.

> HIFY22 sales grew by 3%

SAARC South Asian Association for Regional Cooperation (Major countries - Bangladesh, Nepal, Sri Lanka etc.)
MENA Middle East & North Africa (Major countries - UAE, Qatar, Oman, Kuwait, Bahrain etc.)

CIS Commonwealth of Independent States (Major Countries - Russia, Ukraine etc.)
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Ad Campaigns

OROF Soft, Glowing,

#HuggableSkin 24 hours!

\

o
v ‘® 4 -
2 9290 @ ..
47 ) Vasocare Herbal Jelly
R S R crreft G
o oz la I AT CT-FATE T
Ey R gB ﬁkar ban Jao SR a e g e,
424 92 nfEeRTEEremE)

~ Nature's Magic -
India’s No. 2 antiseptic' brand, BoroPlus, brings you 100% organic Alos Vers.

et 10 <2 gl s epageell opur
& e it et st

Free from Parabens and Sulphates, it is mature's magic sofution for G,
all types of skin and hair. s light non-sticky texture and the proven 71T o etorer s ot g,
goodness of BoroPlus heals from within. Naturally! are 3aas piedt 1

BOROPLUS

doodh kesar
body lotion

EUCH JAR
" e 2 o R 3 T T & BN
-3 far Ua- oo

swasmﬂaﬂ msoﬂdi
A D deH EWRTF
AagTwE(om) | RaFdar | sofa

| e 1 5 g 5 R acr R (Monday to Saturday Sam - 6pml: 1800 5728000
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Digital Campaigns

res amaronfashionin @

Késh King

DONT ALWAYS CHOOS

CREATE YOUR OWN

PATH.

KADAK WANKI JOH ,.\
40! BHI DARD
4O MART DE @

&@'

Kesh King

— )
Qv . o S
91 likes
smazonfashionin Taking good care of you skin it extremaly o Damini @ + Fallow
imperiant @

SPECIAL OCCASIONS DESERVE A SPECIAL YOU,

GET PROFESSIONAL RADIANCE AT HOME
WITH THE HEXAPRO RANGE

Know someone with a
, never-give-up attitude?
Visited patients \ Nominate them as the

at home to provide =/ Zandu Chale Chalo Hero
urgant rehab care

emami i 4 um
ARANE -
HANDSONE HANDSOME

=

e
assage Créme Gel

(VAN

Chyawanprash is a pure ayureedic remedy that Boosts our
immunity naturalty. It is necessary to have a spoonful of it
every morning, especially dunng this sudden weather
transition. Tagging a few of my favorites below for you to
shop,

Saluting Dr. Priscilla V Kumar
& Dr. Ruchi Saini
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BTL Activities

AYURVEDIC
Alz:tiseptlc

SATISH STORE

ﬂ@ﬁﬂ\ﬁﬁﬂ%ﬁﬁ
P ¢ 6 oG
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BTL Activities




(Consolidated)

02FY22 Tincrore

Revenues 789
Gross Profit 542
EBIDTA 277
PAT 185
Cash Profit 269

02FY22 Profitability

Growth
over

02FY2i

7%

5%

8%
56%

15%

2 year
CAGR

9%
9%
20%
39%

23%

02FY22
Margins

68.8%
35.1%
23.5%

34.1%

> Record profits and margins despite input cost pressure

> Board of Directors declare Interim Dividend at 400% i.e. Rs. 4/- per equity share
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Margin Margin
Growth over Growth over
02FY21 02FY20
-150 bps -90 bps
+10 bps +590 bps

+740 bps +300 bps

+240 bps +720 bps




02FY22 Financial Analysis

Cost of Goods Sold
(as a % of sales)

+150 bps
31.2%
29.7%

Q2FyYel QeFye2

Admin & Other Exp
(as a % of sales)
+0 bps

9.9% 9.9%

Q2FY21 Q2FY22

Staff Costs
(as a % of sales)

-30 bps
10.7%

10.4%

Q2FyY2l Q2FY22

Other Income
(Z in Millions)

376

79

Q2FY21 Q2FY22
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AS&P Costs
(as a % of sales)

-130 bps
14.7%

13.4%

Q2FyY2! P2FY22

Interest Paid
(Z in Millions)

25

Q2FY2! Q2FY22



HIFY22 Financial Analysis

Cost of Goods Sold
(as a % of sales)

+130 bps
32.5%

31.2%

HIFY21 HIFY22

Admin & Other Exp
(as a % of sales)

-50 bps
10.9%

10.4%

HIFY21 HIFY22

Staff Costs
(as a % of sales)

-140 bps

12.9%
11.5%

HIFY21 HIFY22

Other Income
(Z in Millions)

482

146

HIFY21 HIFY22
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AS&P Costs
(as a % of sales)

+100 bps
14.8%

13.8%

HIFY21 HIFY22

Interest Paid
(Z in Millions)

72

14

HIFY2! HIFY2
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02FY22 Summarized Financials
in Millions
Particulars 02FY22 % 02FY21 % Growth Fya2i %

Net Sales 77882  98.7% 72779  99.0% 7.0% 285426  99.1%
Other Operating Income 100.2 1.3% 70.3 1.0% 42.5% 262.7 0.9%
Revenue from Operations 78884 100.0% 73482 100.0% 7.4% 28,8053 100.0%
Materials Cost 24638 31.2% 21848  297% 128% 92923  323%
AGP 1,053.2 134%| 10808 14.7% -2.6% 4,581.3 15.9%
Staff Cost 820.7 10.4% 783.8 10.7% 47% 30917 10.7%
Admn & Other Exp 7789 9.9% 7279 9.9% 70% 30094 10.4%
EBIDTA 2,771.8 351% 25709  35.0% 7.8% 88306/ 30.7%
Other Income 376.1 4.8% 789 1%  376.7% 702.7 2.4%
Interest 7.8 0.1% 24.8 0.3% -68.5% 132.7 0.5%
Amortisation of acquired TM's/ brands 602.7 7.6% 9322 127%  -353% 26785 9.3%
Depreciation/Amortisation of other assets 2361 3.0% 216.1 2.9% 9.3% 991.0 3.4%
PBT 2301.3] 292% 14767  20.1% 55.8% 56243  19.5%
Tax 4104 5.2% 284.0 3.9% 44.5% 11421 4.0%
PAT 18909 240% 11927  162% 585% 44822  156%
Share of Minority Interest & P/L of Associate (38.4) -0.5% (8.5) -0.1% 351.8% 64.9 0.2%
PAT After Minority Interest & Associate 18525 235% < 11842 16.1% 56.4%| 45471 15.8%
Cash Profit (PAT + Dep. & Amortization) 2,691.3 341% 23325 31.7% 15.4% 8,216.6
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HIFY22 Summarized Financials
in Millions
Particulars HIFY22 % HIFY21 % Growth Fy2i %
Net Sales 143306/ 98.8% 12,0061 98.7% 19.4% 285426  99.1%
Other Operating Income 167.3 12% 155.5 1.3% 7.6% 2627 0.9%
Revenue from Operations 144979 100.0% 12161.6, 100.0% 19.2%| 28,805.3 100.0%
Materials Cost 471000 325% 37982 31.2% 240% 92923 323%
AGP 21518 148% 16779 13.8% 282%| 45813 15.9%
Staff Cost 1,665.7 1.5% 1565.1 12.9% 6.4%  3,0917 10.7%
Admn & Other Exp 1501.5 10.4% 13197,  10.9% 13.8%| 30094 10.4%
EBIDTA 44689 308% 38007 31.3% 176% 8,830.6 30.7%
Other Income 483.3 3.3% 145.9 12%  231.3% 702.7 2.4%
Interest 14.2 0.1% 71.8 0.6%  -80.2% 132.7 0.5%
Amortisation of acquired TM's/ brands 1198.8 83%|  1486.5 12.2% -194% 26785 9.3%
Depreciation/Amortisation of other assets 470.0 3.2% 409.7 3.4% 14.7% 991.0 3.4%
PBT 32692 225% 19786 16.3% 65.2% 56243 19.5%
Tax 585.2 4.0% 378.8 31% 54.5% 11421 4.0%
PAT 2,684.0 185% 15998 132% < 67.8% 44822 156%
Share of Minority Interest & P/L of Associate (536) -04% (19.6) -0.2% 173.5% 64.9 0.2%
PAT After Minority Interest & Associate 2,630.4 181% 1580.2 13.0%  66.5% 45471 15.8%
Cash Profit (PAT + Dep. & Amortization) 42992 29.7% 34764 28.6% 23.7% 8216.6] 28.5%
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Zin Millions
sl Equity & Liabilities As at 30.0?.2021 As at 31..03.2021 sl — As at 30.0'9.2021 As at 31.'03.2021
Unaudited Audited Unaudited Audited
EQUITY 1 |Non -Current Assets
(a) [Equity Share capital 445 445| (a) |Property, Plant and Equipment 6,850 7,143
(b) |Other Equity 20,154 17,182 | (b) |Capital work-in-progress 97 58
Total Equity attributable to owners of the Parent 20,598 17,627 | (c) |Investment Property 535 530
(c) [Non-Controlling Interest -9 -9| (d) |OtherIntangible Assets 2,336 3,534
Total Equity 20,589 17,618 | (e) |Right of Use Assets 91 111
(f) [Intangible assets under development 14 6
(g) |Financial Assets
LIABILITIES (i) Investments
1 [Non-Current Liabilities a) Investment in Associates 656 176
(a) |Financial Liabilities b) Others 1,985 1,488
(i) Lease Liabilities 36 42 (ii) Loans 42 57
(i) Other Financial Liabilities 67 67 (iii) Other Financial Assets 624 672
(b) |Provisions 268 230| (h) |Deferred Tax Assets (net) - -
(c) |Deferred Tax Liabilities (Net) 3 42| (i) |Non-Current Tax Assets (Net) 1 4
(d) |Other Non-Current Liabilities 188 197 (j) [Other Non-Current Assets 89 149
563 578 13,320 13,929
2 [Current liabilities 2 [Current assets
(a) |Financial Liabilities (a) |Inventories 3,256 3,005
(i) Borrowings 1,209 919 | (b) |Financial Assets
(ii) Lease Liabilities 33 46 (i) Investments 2,970
(ii) Trade Payables (ii) Trade Receivables 2,945
Total oustanding dues of Micro & Small Enterprises 108 121 (iii) Cash & Cash Equivalents 329
Total oustanding dues of creditors Other than Micro| 3,172 3,385 (iv) Bank Balances other than (iii) above 3,730
(iii) Other Financial Liabilities 591 563 (v) Loans 22
(b) |Other Current Liabilities 196 301 (vi) Other Financial Assets 660
(c) |Provisions 1,526 1,429 | (c) |Current Tax Assets (Net) -
(d) |Current Tax Liabilities (Net) 365 237 | (d) |Other Current Assets 1,119
7,199 7,002 15,031
Total Equity and Liabilities 28,351 25,197 Total Assets 28,351

Net Cash Surplus of over X 500 crore
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Thank You




