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Yours Sincerely, 

For Emami Limited 
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The founding vision

Emami’s initial product 
range – Talcum Powder & 

Vanishing cream

Some of the earlier 
popular brands of 

Emami.

Pivotal decision in the early 70’s by Mr. RS Agarwal 
and Mr. R S Goenka to quit their corporate jobs and 

lay the foundation of ‘Emami’



Key Milestones

Acquisition of 
Himani Ltd

1978 1982
Launch of 
BoroPlus 
Antiseptic 
Cream

1989
Launch of 
Navratna 
Cool Oil

1995
Listed on 
the Bombay 
Stock 
Exchange

2005
Launch of 
Fair and 
Handsome

2008

Acquisition of Zandu
Pharmaceuticals

2015

Acquisition of 
Kesh King

2019

Acquisition of 
Creme 21

2022

Acquisition of 
Dermicool

2018

Strategic Investments 
in The Man Company 

& Brillare Science
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Celebrating the shared 
success

Consumers
Employees 
& workers Investors

Regulatory 
bodies

Community
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Collaborating for 
a ‘Viksit’ future 

• Committed to partner towards shaping a 

‘Viksit’ Bharat

• Building a future facing Organization 

• Focus on innovation & adoption of 

modern technologies

• Committed towards contributing for a 

sustainable world 

• Staying rooted in Indian tradition and 

principles
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Key Growth Drivers

Rising disposable 
Incomes

Premiumization

Increased 
urbanization

Innovation

of Indian FMCG Industry

Changing 
lifestyles

Surge in 
eComm & 

D2C
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Macro environment in FY24
Late onset of winters 

impacted the sale of winter 
products

Summer products 
demand impacted by 

unseasonal rains

Large number of consumers highly impacted by 
inflation while 1/4th of the population lives 
comfortably. 

Moderately 
Impacted

38%
Highly 

Impacted

38%

Least 
Impacted

24%

Inflation sensitive 
& negative 

outlook

Inflation sensitive 
& indifferent 

outlook
Least sensitive & 
positive outlook

Indian Households still feeling the heat of inflation

Source: Kantar LinkQ Study
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FY24 Performance 

Revenues
₹ 3,578 cr

Growth
+5%

Gross Profit
₹ 2,418 cr

Growth
+10%

EBIDTA
₹ 950 cr

Growth
+10%

PBT
₹ 791 cr

Growth
+18%

A&P Spends
₹ 652 cr

Growth
+16%

26.0%
30.7% 30.1%

25.3% 26.5%

FY20 FY21 FY22 FY23 FY24

Margins higher than pre-COVID levels despite significant inflationary pressures

EBIDTA Margins (%)

14.1%
19.8% 21.6% 19.7% 22.1%

FY20 FY21 FY22 FY23 FY24

PBT Margins (%)

PAT
₹ 724 cr

Growth
+13%
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Evolving Business Landscape

Contribution of 
Domestic Revenues 

from seasonal products

49%

46%

44%

FY20 FY23 FY24

~45%

Share of sales of 
Acquired brands to 
overall Revenues^

^Includes sales of Zandu, Kesh King, Creme 21, Dermicool, The Man Company & Brillare Science
*Includes Modern Trade, eCommerce, eB2B, D2C and Institutional sales

Contribution of 
Domestic Revenues from 

organized channels*

12%

22%

26%

FY20 FY23 FY24
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Strategic Investments

Subsidiaries Associates

10



35+
Domestic New 

launches in 
FY24

FY24 NPD’s: Domestic
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Rural expansion 
getting digitized 

and geocoded 
giving insights into 

rural retail level 
behavior and 

buying patterns to 
ensure higher 
service levels

15% 
of direct rural 
sales achieved 

from newly 
activated 

coverage towns

Sales 
growth of 

30% 
in FY24

Deepening rural 
penetration

Strengthening rural coverage 
through Project KHOJ 

Rural Coverage expanded by >20k 
towns; ~75k Rural outlets added

32,000 

52,000 

FY21 FY24
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International Business

9%
FY24 Growth 
in INR Terms

12%
FY24 Growth 
in Constant 
Currency

15
New launches 

in FY24

₹ 100 cr+
FY24 Sales of 
7 Oils in One

~67%
Localized

manufacturing
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48%
Payout on PAT

₹349 cr
Total Dividend 
payout in FY24

800%
Dividend % in 

FY24

Rewarding Shareholders

₹8.0
Total Dividend 

Paid in FY24

₹230 cr
Total outlay 

for Buyback of 
shares (incl. 
tax) in FY24

46.5 lac
Shares 

acquired 
through 

Buyback in 
FY24

Dividend + 
Buyback 
Outlay of 

80%
on PAT
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ESG Initiatives

Energy Consumption

12% 
reduction 
over FY22

Renewable Energy

19% 
of total energy 
consumption

Water Consumption

17% 
reduction 
over FY22

Circular Economy

10485 MT
Plastic Recycled 
in FY24

19 
Rare herbs 
cultivated

1200+
Farmers 
engaged

300+
Acre 
cultivation 
area

Farmer engagement, training & rare herb 
Cultivation programs 

Inputs directly sourced from 
MSME/ small producers

34% 
In FY24 

100% 
compliant with 
EPR Regulations

11% 
increase 
over FY22

Water Recycling

Emissions

9% 
reduction in Scope 1 + 2 
emissions over FY22
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Community welfare

Key Focus Areas

Education 
empowerment

Hunger 
Mitigation

Social & Rural 
community development

Promotion of Arts, 
culture & sports

Disaster Management Animal welfare Water & Sanitation Healthcare

5.7 lac
Community 

lives touched 
in FY24

₹46 cr
CSR spends in 

last 5 years
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Sustained wealth creation

QIP (2009)

Public Issue (2005)

Maiden Issue (1980)
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Q1FY25 Performance

Domestic
Business 

(value)

+10%

Domestic
Business 
(volume)

+8.7%

Int’l
Business 

(INR)

+10%

Int’l
Business 

(CC)

+11%

Material 
Costs

+3%

Consolidated
Revenues

+10%

A&P 
Spends

+21%

EBIDTA 

+14%
PBT

+19%
PAT

+11%

Margins

Gross Margins
+230 bps

EBIDTA Margins
+90 bps

PBT Margins
+160 bps

A&P Spends
+190 bps

PAT Margins
+10 bps
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Road ahead

Focus to grow revenues in 
double digits with robust 

margins

Keep generating adequate 
cash flows to reinvest in our 

business 

Keep scouting for 
acquisitions & Strategic 

Investments
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Thanks to all our 
stakeholders for 
unwavering 
support

20


		2024-08-27T17:20:06+0530
	SANDEEP KUMAR SULTANIA




